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 New technologies not only change the way we 
do things but the way we perceive our world 
as well… 

 

 Since few years memory institutions (libraries, 
archives, and museums - LAM) experience a 
silent paradigm shift 

 

 From 1.0. to 2.0. 

LAM 2.0: Philosophic Foundations  



 Long perceived as inward-looking, traditional 
institutions, and guardians of the national 
cultural treasures LAM are now moving towards 
open access and engagement with the public 
(2.0).  

 

 This new trend aims at harnessing the knowledge 
and the expertise of the general public.  

 

 The forester metaphor: Because of the size of our 
collections LAM can take special care for 
venerable oaks only… 

LAM 2.0: Philosophic Foundations  



 
 LAMs resources and expertise are limited and 

we should realize that. 
 

 It is practically impossible to properly 
catalogue our vast collections without the 
assistance and expertise of the general public 
 

 From access to engagement and from passive 
readers/visitors to active users 
 
 

What Archives 2.0 are ? 



 Web 2.0. is not only to digitize and put on-line 
LAM content. 

 

 Web 2.0. is more to cultivate a new generation of 
readers, to introduce more of the internet 
population to LAM treasures. 

 

 NARA experience is indeed fascinating.  

 

 By using social media and various 2.0 initiatives, 
the archives attracted an additional 7 million 
unique on-line visitors within a single year. 

LAM 2.0: Some Practical Aspects 



 



 



 





 





 



 



 
 
 

BRITISH NATIONAL 
ARCHIVES 2.0. 



 



 



 
 
 

BULGARIAN NATIONAL 
ARCHIVES AND NALIS 2.0. 



 The Ten Functions: NALIS/ASA project: 
 

 (1) Tag Persons on Old Photos; 
Photoarchive.bg 

 (2) Upload Old and New Photos; 
 (3) Transcribe Texts; 
 (4) LAM Wiki Articles; 
 (5-6) Create Personal Profiles and Personal 

Exhibitions; 
 (7-9) Contribute to Discussion Board, On-

Line Games etc. 
 (10) Links to Social Media (Facebook, Twitter, 

Flicker…) 


