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Summary 

ÅWhat is Outreach? 

ÅWhy do it? 

ÅTypes of Outreach 

ïExhibitions 

ïEvents 

ïOnline 

ïCommercial products 

ÅPublic relations and Communication 

ÅFundraising and outreach 
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What is Outreach? 

ÅChallenge for today: how can libraries continue engaging 

with users in an increasingly digital world? 

ÅOutreach means engaging with new communities of 

users 

ÅAlso getting important messages to existing users. 

ÅEssential aspects of Outreach: 

ïThinking beyond the confines of the physical library 

ïIdentifying and segmenting users 

ïDeveloping strategies for engagement with potential 

users 

ïMoving the library into new communities 
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What is Outreach? 

Å Bring new communities into the physical and digital library 

Å Engage with existing users in a different way 

Å Reconceive the concept of the Library 

Å Get on the radar of Government and other funders. Make them see 

how libraries are a force for good in society. 

Å Build community support. 

Å Engagement with younger learners ï schoolchildren ï future users 

of libraries 

Å Special Collections are key device for doing this. 

Å Its about people as much as it is about collections 

Å Formulated in a óCultural Strategyô at the Bodleian 
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Types of Outreach: Exhibitions 

Å Long tradition of showing 

collections in the Bodleian 

Å Currently mount two main 

exhibitions per year: 40-60,000 

per exhibition 

Å Plus small displays change 

every month 

Å Single day events (World Book 

Day), normally over 1,000 

attend 

Å Exhibition tours 

Å Exhibition loans 
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Ground Floor Public Areas ï Perspective View of Proposed Exhibition Gallery 
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Monthly displays 
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Exhibition tours 

ÅProgramme of travelling exhibitions to 

other parts of the UK, Europe, the the 

world. 

ïNew York Public Library 

ïFolger Shakespeare Library, Washington 

ïState Library of Victoria, Melbourne 

ÅReach new audiences, raise profile 

ÅCollaboration with other institutions 

ÅLibrary as a ócultural ambassadorô 
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QR CODES 
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Exhibitions as cultural 

ambassadors 
ÅArab Week in European Parliament 

ÅCollaboration with British Museum 

ÅExample of engagement with Arab League 

and Islamic countries, cultural and 

intellectual ties with Europe. 

ÅBodleian Exhibition of Magna Carta trigger 

to bring UK Minister for Culture and local 

political leaders (eg Mayor of Oxford) to 

the University 
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Types of Outreach: Digital 

Å Digital materials can be found 

and used by anyone ï 

democracy of the web 

Å Use targetted digitization to 

reach new audiences 

Å Use digital communication, 

especially social media) to 

reach new audiences 

(Facebook, Twitter, RSS 

feeds) 

Å Institutional repositories 

Å Cultural repatriation 

Å Crowdsourcing 
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